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Create an NVivo project 
Code the data accordingly
Present the data analysis

During the workshop, participants will be able to:

OBJECTIVES



Reseacher close  

Theory emergent 

Process

Unstructured

Contextual undestanding 

Rich, deep data 

Micro behaviour

Natural settings 

Numbers Words  

Points of view of researcher Points of view of participants  

Reseacher distant 

Theory testing 

Static 

Structured

Generalization

Hard, reliable data 

Macro behaviour

Artificial settings 

QUANTITATIVE QUALITATIVE 

THE DIFFERENCES BETWEEN QUANTITATIVE AND
QUALITATIVE 



QUALITATIVE DATA
GENERATION 

interview

document

analysis 

observation

focus group

discusson



a.  Producing summaries, abstracts, coding, and memos

b. Finding ways to your display data (matrices, frequency
counts, etc.)

c. Draw conclusions 

WHY SHOULD I  ANALYZE MY DATA?



a. Search for commonalities, which lead to categories (know
as codes or themes)

b. Search for contrasts/comparisons

ANALYSIS GOALS



ANALYSIS -  INTERPRETATION

Analysis is saying: What does the data say.
Interpretation is saying: What does it mean?



Nvivo's main focus is on qualitative
analysis
Questions of 'how' and 'why' rather than
'how many' or 'how often'

NVIVO & QUALITATIVE RESEARCH



N V I V O  K E Y  T E R M S



Coding is the process of
gathering material by topic,
theme or case. For example,
selecting a paragraph about
water quality and coding it at
the node ‘water quality’.

C O D I N G



Nodes are containers for your coding—
they let you gather related material in
one place so that you can look for
emerging patterns and ideas.

N O D E S



Source classifications let you record information about your
sources—for example,bibliographical data.

S O U R C E S



Starts with pre-set 
themes/codes/categories. 

Themes suggested by 
research literature, advisor,

etc.

DEDUCTIVE

INDUCTIVE

DEDUCTIVE VS INDUCTIVE CODING



a) Pre-Set Codes
(A pre-set list)

b) Emergent Codes
(the ideas, concepts, actions, relationships,
meanings, etc. that come up in the data and
are different than the pre-set codes)

CREATING NODES



What is this an example of?
What do I see is going on here?
What is happening?
What kind of events are at issue here?
What is trying to be conveyed?

QUESTIONS TO HELP YOU
TO CREATE CODINGS



Codes are tags or labels that are attached to the ‘raw’
data (Denscombe, 2010, p. 284). They can take the
form of names, initials or numbers and are used
systematically to link bits of the data to an idea that
relates to the analysis.

CODES



Categories are ‘umbrellas’ that consist of a
number of codes, and these categories reflect the
general idea of classifying the various
components of the data under key headings. 

CATEGORIES



make sure to transcribe your data 
name the file according to the participant's name /
group (if invovled focus group interview) 
name the file using the 'author (year) ' if you are doing
LR eg: Khalid (2020). 

PRACTICAL T IPS 



Although we are dealing with qualitative data, we can still quantify the findings based on the
number of the evidences cited, or the number of participants mentioned the themes/sub-
themes. 
Having the frequency and percentage will help readers to see the 'patterns' of your findings. 

PRESENTING YOUR ANALYSIS USING 
TABLE 



A meta-matrix is a master chart assembling descriptive data from each of several cases in a
standard format. 
To construct the meta-matrix, stack up of all of the single cases on one very large sheet.
From there move to partition the data further (divide it in new ways) and cluster data that fell
together so that contrasts between sets of cases on variables of interest could become
clearer. 
This is because cross-case data need to be made comparable via common codes, common
displays of commonly-coded data segments and common reporting formats for each case
(Miles and Huberman, 1994).

PRESENTING YOUR ANALYSIS USING 
META MATRIX 



Miles & Huberman, 1994(







PRESENTING YOUR ANALYSIS USING 
CAUSAL NETWORK 



EXPLAINING THE CAUSAL NETWORK 



Let's get going!
 


